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Topicality. This article studies the positioning of tourism and hospitality sectors in the
US modern conservative political views, using Donald Trump’s public statements and strategic
document of the conservative movement for reform managing in the US, entitled Project 2025
“Mandate for Leadership”. The research highlights how key ideological tendencies, including
national security, economic protectionism, cultural conservatism and even isolationism, inter-
sect with political discourse related to travelling, tourism and hospitality. The main objective
and research methods. The goals of this study are to analyse the attitude of representatives
of the conservative movement of the US to the development of the tourism industry, to deter-
mine how modern American conservative political priorities shape the discourse and regula-
tion of tourism-related topics, to identify new types of tourism Donald Trump’s administration
refers to. Methodology: the article applies quantitative and qualitative content analysis of the
political manifesto “Project-2025”, supplemented with discourse analysis of President Donald
Trump’s public statements during last 15 years (2010-2025), including his both presidential
terms, as well as other leaders’ of the US conservative movement. Results. Conservative politics
view tourism as economically beneficial only when it is aligned with national values, but also as
a risk factor when associated with liberal policy or transnational mobility. New types of tourism
are identified, which the leaders of the American conservative movement define as a negative
phenomenon: birth tourism, abortion tourism, propaganda tours. Conclusions and discus-
sions. The results of the study indicate the bifurcated attitude of the conservative movement to
the development of the tourism industry. The scientific novelty and results of this research are
of practical importance in the context of advocacy of the tourism and hospitality industry, policy
reform and sector sustainability.

Keywords: US conservatism, tourism policy, Project 2025, hospitality industry, travel regula-
tion, discourse analysis, abortion tourism, birth tourism.
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Topicality of the Problem

Problem Statement. 2024 became a “year of elections” globally and marked the larg-
est electoral year in the whole history. National elections were held in over 70 coun-
tries, home to more than half of the world’s population (O’Nell, 2025). The outcomes of
these elections, especially in the most influential countries such as the United States,
broadly signaled a shift toward conservative values and right-wing political agendas.

It is evident that the new conservative agenda in the US will have a significant
impact on the global tourism industry. Historically, the US have helped in shaping in-
ternational tourism demand — ranking second after Germany in 2024 in the number of
outbound tourists, and thus representing a major consumer base for the global tourism
product. Simultaneously, it remains one of the top global providers of tourism products
and destinations, ranking third worldwide in terms of inbound tourism volume (after
France and Spain). In addition, the US tourists lead the world in total travel spending
(International tourism, n.d.).

In 2024, travellers in the US directly spent $1.3 trillion, producing an economic
footprint of $2.9 trillion and supporting over 15 million American jobs (U.S. Travel
Association, n.d.). According to the International Trade Administration, total US citi-
zen international departures in 2024 reached 107.7 million — an increase of 9.2% from
2023 and 108% of 2019 levels. Meanwhile, total non-US resident arrivals into America
reached 6.45 million in December alone, marking a 9.5% increase from December 2023
and 94% of the December 2019 pre-pandemic level (International Trade Administra-
tion, n.d.).

The state of studying the problem. Previous scholarship has analysed tourism as a
tool of soft power and economic diplomacy (Richter, 1989; Dredge & Jenkins, 2011),
while critical approaches examine its relationship with ideology, gender and geopoli-
tics (Hollinshead, 2007; Pritchard & Morgan, 2001).

The Project 2025 policy framework, prepared by the Heritage Foundation and allied
think tanks, serves as a revealing artefact of conservative statecraft. This article studies
how tourism-related terminology is embedded in its vision for governance.

Unresolved issues. In spite of the fact that today there is a great interest in the stud-
ies of conservative ideologies in the context of military, economic and humanitarian
policies, the issue of conservatives’ attitude to the development of the tourism and
hospitality industry is almost not studied. Yet, limited attention has been given to how
far-right populist movements and conservative policy agendas reframe tourism.

Objectives and Methods

The main objectives of the study are:

1) to identify how tourism and hospitality are addressed in modern conservative
US policy and discourse;

2) to determine how modern American conservative political priorities shape the
discourse and regulation of tourism-related topics;

3) to define new types of tourism Donald Trump’s administration refers to.

Research methods include quantitative and qualitative methods of content analysis,
in particular:
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— Qualitative content analysis of the US conservative strategic policies papers,
public statement of the American modern conservative leaders.

— Quantitative frequency of terms.

— Contextual classification and coding.

- Discourse analysis of Donald Trump’s and other US conservatives’ public state-
ments

The informative source for database that is analysed includes:

- Project 2025 “Mandate for Leadership”.

— Donald Trump’s X (formerly Twitter) Account (Trump, n.d.-b).

— Donald Trump’s Facebook Account (Trump, n.d.-a).

— Public statements on the White House website.

— Public personal interviews with leading media.

Research Results

Tourism policy in the US has traditionally remained peripheral to mainstream po-
litical discourse. The Project 2025 “Mandate for Leadership” as a main conservative
policy framework and agenda for the nearest years, prepared by the Heritage Foun-
dation and allied think tanks, serves as a revealing artefact of conservative statecraft
(Project 2025 publishes, 2023).

In order to understand the attitude of leading American conservatives to the tour-
ism, hospitality and travel industry, the use of the terms “travelling” and “tourism” is
analysed in this strategic document.

Firstly, these terms are mentioned quite rarely — no more than 50 times for the
entire document, which is up to 0.02% of the entire text — which indicates the lack of
prioritisation of the development of the tourism industry.

Most of the mentions are not directly related to the development of the tourism
industry but rather are used to describe other processes (e.g., protocol, security issues,
migration).

Mentions that can be associated with the tourism industry have different connota-
tions, both negative, and the most neutral and positive.

In particular, among the positive mentions there are recommendations to develop
the domestic aviation industry and take measures to reduce the cost of air tickets by
changing baggage standards, as well as a protectionist policy to prevent foreign air
companies from entering the American market.

Another important term for the industry, the use of which was tracked in this docu-
ment, which defines the main priorities for the American state in foreign and domestic
policy, is a term “hospitality”. However, it turned out that the document, which con-
tains 321,046 Words (excluding prepositions), never mentions this term.

Thus, tourism industry appears in three primary contexts within Project 2025: Arc-
tic economic development, abortion-related interstate travel (“abortion tourism”), and
student exchanges with China. In some cases, terms related to Travel &Tourism indus-
try are used negatively in relation to labor deregulation and funding restrictions. The
word “travelling” appears in some instances, ranging from neutral logistical uses to
strong opposition to certain forms of movement (e.g., undocumented immigration or
abortion access).
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Table 1. Mentions of “Travelling” and “Tourism” in Project 2025

Term Context Connotation Page
Traveling |Presidential logistics (Air Force One) Neutral 26
Traveling |Ethics optics of Cabinet member travel Negative 34
Traveling | DHS leaders visiting border facilities Positive 139
Traveling |Banning migrant travelling to US interior Negative 152
Traveling | Trade routes in the Indian Ocean Neutral 188
Traveling |Environment Protection Agency travel policies Neutral 445
Traveling |Abortion-related travel funding Negative 472
Traveling |Reduced travel burden for Bureau of Land Positive 525

Management officials
Traveling |Improved public air travel access Positive 630
Traveling |Jones Act restriction between US ports Negative 842
Tourism | Arctic economic development, mentioning tourism Neutral 189
growth
Tourism | “Abortion tourism” — cross-border abortion access Negative 455
Tourism | Student and cultural exchange with China Positive 817

Source: own elaboration

Analysis of Donald Trump’s Statements on Tourism, Travelling and Hospitality Indus-
try (2010-2025).

The next important step in the study was the analysis of public statements of Repub-
lican leader Donald Trump during 2010-2015, both verbal, and made on social media.

An analysis of the public statements of the 45% and 47t presidents of the US from
the Republican Party is also of interest because Donald Trump’s deep personal connec-
tion to the hospitality industry. As of 2024, Trump Organization owns or operates more
than a dozen hotel properties globally, generating hundreds of millions of dollars in
revenue and reinforcing his public persona as a hotelier (Alexander, 2024). During his
presidency and post-presidency, he frequently referenced his business in speeches and
social media, stating that he “still considers himself to be in the hospitality business”
(Cornwell, 2019).

Summary and Key Trends of Trump’s Attitude toward Tourism Industry: Donald
Trump has spoken about tourism and travel in a wide range of contexts, from business
and the economy to national security and immigration. Two main patterns can be ob-
served in his rhetoric:

Support for Tourism as an Economic Sector

Given his background in the hotel business, Donald Trump has often spoken pos-
itively about the hospitality industry. He often praised the industry’s role in job cre-
ation, investment, and branding. For example, during the COVID-19 crisis, he referred
to tourism professionals as “great people” and promised relief support. He proudly
promoted his hotels’ awards and launched policies like tip tax elimination.

Travel as a Security or Immigration Threat

Donald Trump frequently framed travel as a risk, especially immigration-related or
linked to abortion. The 2017 ‘travel ban’ is a notable example. He also attacked ‘birth
tourism’ and federally supported abortion-related travel.
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Table 2. Use of Terms in Trump’s Public Statements (2010-2025)

Term Context Attitude No. of Source
uses

Travel Immigration policy - Negative |2 Tweet (Twitter, June 2017): “I
advocating a travel ban for am calling it what we need and
national security what it is, a TRAVEL BAN!”

Travel Public health - suspending |Negative |1 Oval Office Address
travel to prevent COVID-19 (Mar 2020)
spread

Tourism COVID-19 context — Positive |2 Official Remarks (Mar 2020)
supporting tourism
industry

Tourism | Immigration — “birth Negative |3 White House Fact Sheet
tourism” to gain the US (Jan 2020)
citizenship

Tourism Visa policy — enhancing Positive |1 Press Statement (Oct 2019)
travel with Poland

Hospitality | Business context — Neutral |1 Interview (Fox/Reuters,
self-identification with Oct 2019)
hotel industry

Hotels COVID-related closures and | Neutral |1 Tweet (Mar 2020)
promises of aid

Hotels Business promotion of Positive |1 Tweet (Oct 2015)
Donald Trump hotels

Source: own elaboration using Al technologies

Frequency and Tone

Donald Trump rarely used the term “tourists” but referenced tourism as a sector.
Travel was mostly used in restrictive contexts, while “hospitality” often aligned with
his business identity.

Thus, Donald Trump’s tourism rhetoric reveals dualism: as a businessman, he cele-
brates tourism; as a politician, he limits travel for perceived security reasons.

The designation by American conservatives of new types of tourism, which they consider
a negative phenomenon

Since the tourism industry is characterised by dynamism and grounding along with
the society development, it is always important to monitor the emergence of new terms
denoting a new tendency in tourism (Romanova, 2017). In addition to all the above
mentioned, there is the emergence of new types of tourism industry, which conserva-
tive leaders use only in a negative sense, these are such as:

Birth tourism is travel for the purpose of giving birth in a destination (country) other
than residence. Particularly, this refers to maternity tourism in the US, where visitors
aimed not only at the best medical conditions for childbirth, but also at the possibility
of obtaining American citizenship for a newborn, and in the future (after reaching the
age of majority) — naturalisation of parents.

Abortion tourism is travel with the purpose of having an abortion in a destination
other than residence (state, country). This refers to a phenomenon that became wide-
spread in the US after the restriction of abortion rights by the Supreme Court in 2022
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(Congressional Research Service, 2022). Since the term and conditions of abortion were
determined differently in different states, pregnant women began to travel from Re-
publican states to Democratic ones for the abortion purpose.

“Propaganda tours” are trips to get acquainted with the humanitarian, military-po-
litical and/or socio-economic situation of a destination (country). This definition was
publicly voiced in a negative connotation by one of the most prominent new conserva-
tives, US Vice President James David Vance, during a meeting with President Volody-
myr Zelenskyi in the Oval Office in February 2025 (Junk, 2025).

Thus, the economic policy direction of the new US presidential administration un-
der Donald Trump may influence not only the domestic tourism industry, but also the
global tourism sector in the years ahead.

Conclusions and discussion

Tourism policy in the US has traditionally remained peripheral to mainstream polit-
ical discourse. However, in the wake of intensified ideological polarisation, particularly
during and after the Trump presidency, tourism has acquired new political salience.

This research attempts to analyse Donald Trump’s public statements as well as
the US conservative movement’s policy document (Project 2025) with respect to their
stance on tourism development. While economic conservatives often highlight its job
creation potential, social conservatives view aspects of tourism as vectors of liberal in-
fluence, particularly, in debates surrounding abortion, immigration and international
exchanges.

The study reveals that US conservative politics simultaneously endorse and resist
tourism depending on context. It is embraced when aligned with nationalist economic
goals and security issues (domestic travelling, Arctic development, grounding cultural
exchanges with China), and opposed when linked to progressive causes (abortion, im-
migration, transnationalism, “propaganda tours” to Ukraine).

This dichotomy suggests that tourism is not ideologically neutral in the current
policy sphere. For stakeholders in the tourism and hospitality industries, advocacy
strategies should address these conflicting framings. Future research can study tourism
narratives in other ideological manifestos (e.g., progressive platforms), and how policy
implementation affects real-world mobility flows.
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KOHCEPBATHBHA IMOJIITUKA CIIA I TYPUCTUYHA IHAYCTPIA:
PEAJIII TA IEPCIIEKTUBU

AKTya/JIbHICTh OOCTiAKEHHSI 3YMOBJIEHa 3POCTaHHSIM BIUIMBY KOHCEPBATMBHOI imeosio-
rii Ha dopmyBaHHS gepykaBHOI nosiTuku CIIIA, 30KpemMa B CeKTOpax Typu3My Ta TOCTMHHOCTI.
B ymoBax akTuBizallii mosaiTMYHOI AisVIbHOCTI MpeACTaBHUKIB KOHCEPBATUBHOTO PYXY Ta MOSIBU
TaKX CTPATETiYHUX JOKYMEHTIB, K ITpoekT 2025 «MaHIaT Ha JIiIepCTBO», TYPUCTUUHA TaTy3b
Jlenaji yacTiiie po3risiaeTbCs He Juiile Ik eKOHOMIUHMIA CeKTOop, a SIK iHCTPYMEHT ifeosoriu-
HOT'O BIUIMBY. 3 OIJISIAY Ha 3a3HaueHe JOCTi/I)KeHHSI B3a€MO/Iil TaKuX i/1e0JOTiUYHMX KOHIIEIITiB,
SIK HallioOHa/JbHa Oe3TeKa, eKOHOMIUHMII MPOTEKIIOHi3M, Ky/JIbTYpPHUII KOHCEPBATU3M Ta i30-
JIAIIOHi3M, 3 TIOJITUUHUM JUCKYPCOM, TOB’SI3aHMUM 3 TTONOPOKaMM, TYPU3MOM i TOCTUHHICTIO,
HabyBae 0co6MBOi 3HauymocTi. Mera i meroau. Mema cmammi — TipoaHasi3yBaTy CTaBJIeH-
HSI TIPeJICTaBHMKIB KOHCepBaTUBHOTO pyXy CIIA 0 pO3BUTKY TYPUCTUYHOI ramaysi, BUSHAUUTU
BIUIMB CYYaCHUX aMePUKAHChKMX KOHCEPBATUBHUX TMOMITUYHUX MPiOPUTETIB HA (HOPMYyBaHHS
IUCKYPCY Ta PETYIIOBAHHS TYPUCTUYHOI TeMaTUKM, BUSIBUTM HOBi BUAM TypU3MYy, IO CTa-
I0Tb 006’€KTOM KpUTUKM 3 6OKy ammiHictpanii [I. Tpamra. Memodoaozia: y CTaTTi BUKOPUCTA-
HO KiJIbKiCHMIA 1 IKiCHUIT KOHTeHT-aHami3 nosituyHoro masicdecrty ITpoekt 2025 «MaHpmaT Ha
JIiZepCcTBO», MOTIOBHEHMIT AUCKYPC-aHaATi30M MyOIiuHUX 3asB NpesumeHTa [JoHanbaa Tpamima
TIPOTSITOM OCTaHHiX 15 pokiB (2010-2025 pp.), @ TAKOX iHIINX JIiIepiB KOHCEPBATUBHOTO PYXY
CIIIA. PesynbTaTu. KoHCepBaTUBHI MOMITUKM PO3IISIAAIOTH TYPMU3M SIK €KOHOMIUHO BUTiTHMI
JiAIlle TO[Ii, KOJIM BiH BifOBiZae HalliOHATbHUM iHTepecaM. BomHouac BOHM CIIpUAMAIOTh 110T0
SIK TIOTEHITiiHO Hebe3MeYHMI UMHHUK, KOJIM WIeThCs TIPO JIibepajabHy MOJITUKY UM TpaHCHA-
1IioHaIbHY MOGibHICTb. BUSIBIIEHO HOBi BUAYM TYypU3MYy, SIKi, Ha AYMKY JIiZiepiB aMepUKaHCbKO-
TO KOHCEPBATMBHOTO PYXy, MalOTh HETaTHBHi O3HAKM: MOJIOTOBUI Typu3M, aBOPTHUIT TYPU3M,
MPOMAraHAVCTChKi Typu. BUCHOBKM Ta 0GroBOpeHHs. Pe3yibTaTi JOCTiIKeHHS CBigyaTh Mpo
IUXOTOMHE CTaBJI€HHSI KOHCEPBATMBHOIO PYXY A0 PO3BUTKY TYPUCTMYHOI iHaycTpii. HaykoBa
HOBM3HA Ta pe3y/JbTaTy MOCTiIKeHHSI MalOTh NpakmuyHe 3Ha4eHHs B KOHTEKCTi agBoKallii iHmy-
CTpii TypM3My Ta FOCTMHHOCTI, pe)OpMYBaHHSI MMOMITUKY Ta CTiIKOCTi CEKTOPY.

Knwouoei cnoea: koHncepatusm CUIA, TypuctuyHa nosituka, [Ipoext 2025 «MaHpat Ha ji-
JePCTBO», iIHAYCTPist TOCTUHHOCTI, PEerylioBaHHS MOi3[0K, AMCKypC-aHasli3, abBOPTHUIT TYpU3M,
TI0JIOTOBUIA TYPU3M.
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