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The purpose of the article is to analyse the mission of the guide-entertainer in the addi-
tional services development of a business hotel in Ukraine. The research methodology com-
bines the systematization of information on the list of services of the guide-entertainer and
comparison of qualification requirements for relevant professionals in France and Ukraine.
The scientific novelty of the article is the identification of opportunities for the development
of business hospitality in Ukraine by expanding the services of the hotel industry and increas-
ing the number of high-qualified guides involved in providing services in the hotel industry.
For effective implementation of the service, the guide-entertainer has conducted a simulation
of the service process of providing services in the hotel, developed a functional block diagram
of the service process. Conclusions. The article notes that due to the simplification of the visa
regime in the countries of the European Union, international business tourism is becoming even
more attractive for Ukraine. Currently there is a lack of significant limitations in the provision
of services to the hotel industry in Ukraine, the absence of international hotels of international
categories and small investments for the construction of new hospitality facilities, insufficient
information and the lack of highly qualified personnel in the hotel industry.
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Actuality of problem

It is noted that the mission of the guide-entertainer in the Ukrainian network
of business hotels is to promote the development of business hospitality in Ukraine
by providing high-quality services to corporate clients and foreign businessmen.
We believe that the expansion of the services of the hotel industry and the increase
in high-qualified guides attracted to the provision of services in the hotel industry will
contribute to the development of the hotel industry in Ukraine.

The development of business hospitality in Ukraine happens due to simplified the
visa regime for the countries of the European Union. In Ukraine, there are many busi-
ness meetings, conferences, forums and congresses.

Purpose and methods of research

The purpose of the article is to analyse the mission of the guide-entertainer in the
additional services development of a business hotel in Ukraine. The research meth-
odology combines the systematization of information on the list of services of the
guide-entertainer and comparison of qualification requirements for relevant profes-
sionals in France and Ukraine.
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Results of research

Therefore, corporate rest is another promising direction in the development of ho-
tel and restaurant business. The directions of development of hotel facilities, which
have gained success over the past few years are (Osnovni statystychni):

- strengthening the specialization of hotel and restaurant proposition,;

— creation of international hotel chains;

- development of a network of small enterprises;

- using the latest computer technologies in the hotel industry.

Domestic and foreign tourists are attracted by considerable historical, cultural, nat-
ural and resource potential and the country’s good geographical location. However, the
analysis of many publications reveals problems that hinder the development of hotel
and restaurant business and which could be solved with the help of effective state sup-
port (Kotler, Bouen, & Meykenz, 2012; Levykin, & Devon, 2015; Pysarevskyi, & Seheda,
2015; Levykin, & Devon, 2015; Spektor, 2015).

Among these problems:

- significant taxation;

- mandatory certification for hotel and restaurant services;

- imperfect accounting system of settlement in accommodation facilities;

- restrictions on the rendering of hotel industry services;

- absence of hotels of an international category and small investments for con-

struction of new hospitality facilities;

- insufficient level of informatization;

- lack of qualified personnel in the hotel and restaurant industry.

Due to the simplification of the visa regime in the countries of the European Union,
international business tourism is becoming even more attractive for Ukraine. That
is why the innovative service of the guide-entertainer as an additional service at the
business hotel makes the hotel more attractive and competitive by expanding the ser-
vices of the hotel industry and increasing the qualified guides involved in providing
services in the hotel industry.

Guide-entertainer is an individual guide who speaks foreign languages and can per-
sonally make excursions in any museum.

The guide-entertainer provides the following services:

- individual and group excursions;

- meeting of tourists at the airport and at the railway station;

— transfer;

- booking of tickets;

- accompaniment at business meetings, conferences;

- accompaniment at exhibitions and museums;

— car hire;

- oral and written translation.

Individual guides are usually sought by people who value their independence and
want to get a personalized approach based on their own wishes for excursions and at
the same time be confident in the high qualification of the guide and his responsibili-
ties.

The guide-entertainer can both conduct sightseeing tours in various historical and
cultural places, and has the official right to conduct excursions in museums. It is also
important that in all the museums the guide-entertainer has the right to avoid queues,
because the business person is always limited in time. Most of all, tourists who prefer
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individual tours win from the cooperation with the guide-entertainer. Because after
ordering services of guide-entertainer they get a specialist who knows his subject well
and at the same time can independently adjust the program of excursions, coordinating
with the guide their individual wishes and priorities.

The profession of guide-entertainer is fundamentally new to Ukraine. It was de-
vised in France. Regarding the normative and legal basis of the profession of guide-
entertainer, in France the profession of guide-entertainer is regulated by article
L. 221-1 of the tourism codex, which obliges to hold lectures in museums and historical
monuments, in the context of the service provided by the tourist operator and gives tour-
ists the right to use the services of qualified specialists, holders of a professional card.
Giving out this professional card is subject to the conditions set out in article L.222-1
of the tourism codex.

The terms for the issue of a professional card for a guide-entertainer in France are
as follows:

license holders of professional guides;

holders of the national master’s degree;

master’s degree holders who have at least one year of professional experience
gained over the past five years, in oral form.

Card holders of the professional guide-entertainer must have at least a foreign lan-
guage with a European-wide base level C1, a regional language of France or a French
sign language.

Regarding the status of the guide-entertainer, they participate in the socio-cultural
animation of all tourist destinations.

Guide-entertainer can work independently or to be an employee (permanent,
fixed-term, seasonal, independent or individual), belonging to various structures
of hotel-tourist business.

In order to create a high-class active recreation for corporate clients and
foreign investors, a number of innovations have been proposed for comfortable staying
in business hotels of potential corporate clients and foreign business investors. The list
of offered guide-entertainer services and their characteristics is shown in the table.

For effective implementation of the service, the guide-entertainer has conducted
a simulation of the service process of providing services in the hotel, developed a func-
tional block diagram of the service process.

Tabl. 1. List of services of the guide-entertainer

Service Characteristic
1. Individual excursions Special tours of the hotel guide-entertainer to any
historical, cultural or entertainment attractions and
city establishments. Conducted for 3-7 people.

2. Group excursions Excursions from 4 people. As well as individual ones,
they are carried out according to a predefined route
and taking into account all wishes of the group.

3. Accompanying at business meet- | A guide-entertainer can accompany domestic business
ings, conferences travellers and foreign tourists as an interpreter for
business meetings, conferences.
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Tabl. 1.
4. Accompanying at exhibitions and | Accompanying guide services for historical, cultural
museums and entertainment events. Advantages of guide-

entertainer accompanying are following: you don’t
need services of museum guides and entrance without

queuing.

5. Car hire Guide-entertainer will help you quickly and efficiently
get a vehicle for your own residence.

6. Interpreting Guide-entertainer provides interpretation services for
foreign tourists.

7. Written translation Written translation of documents for business tourists.

6. Booking tickets Booking of tickets for transport, booking of tickets for

theatre, cinema, for exhibitions, etc., ordering places
in a restaurant.

8. Transfer Meeting tourists at the airport and at the railway sta-
tion. Guests are transferred by car from the specified
location and delivered to and from the hotel.

Conclusions and discussion of results

The order of the guide-entertainer’s service is provided by the reservation depart-
ment at the time of the check-in or during advance booking of guest numbers. Guide
guides run pre-recorded and in free mode. The service provider offers the basic package
of guides and considers the possibility of providing services according to an individual
guest order.

It is possible to pay for services at the time of order, if it concerns the ordering
of guide-entertainer services from the standard package listed in the table above.

If the guides- entertainer service develops an individual package of services for
the corporate clients group or a specific person, only after agreement with the financial
and economic department in the hotel. This payment order will allow you to provide
the flexibility to approach of the business hotel guests’ requirements.

Acquaintance
Booking department with the guide-
entertainer
Booking Meeting of guest. Preparation Basic
service N Making an order accordingto || services
the order
1 T )
Reception and accommodation service Service providing guide-

entertainer

Fig. 1. Functional-structural scheme of service guide-entertainer

Thus, the guide-entertainer mission in the Ukrainian business hotel network
is to promote the development of business hospitality in Ukraine by providing high-
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quality services to corporate clients and foreign businessmen. We believe that expand-
ing the services of the hotel industry and increasing the quality of the guides involved
in providing services in the hotel industry will contribute to the the hotel industry de-
velopment in Ukraine.
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MICIA TIJA-KOH®EPAHCHE YV PO3BUTKY JIJIOBOI TOCTUHHOCTI
B CYYACHI YKPATHI

MeTa JOCTiIKeHHsI — TIpoaHali3yBaTy Micito riga-KoHpepaHChe y LapuHi PO3BUTKY HO0-
IIATKOBMX TTOCIYT OiJIOBOTO TOTEI0 B YKpaiHi. MeToau JOCIiayKeHHS MMOeIHYIOTh CMCTeMaTu3a-
ito iHdopmariii momo meperiky moaTyT Tiga-KoHdepaHChe, TOPiBHSIHHS BUMOT 10 BiIIMOBiTHMUX
npodecioHaniB y ®pantiii Ta B Ykpaini. HaykoBa HOBM3HA CTATTi MOJISITA€ y BUSIBIEHHI MOX-
JIMBOCTEN PO3BUTKY AiOBOI TOCTMHHOCTI B YKpaiHi 38 paXyHOK PO3IIMPEHHS IMOCTYT rOTeJIbHO1
iHmycTpii Ta 361MbIIeHHS KiTBKOCTI rifiB BMCOKOi KBasidikaii, 3aydeHnx 0 HaJaHHS TTOCTYT
Yy TOTeNbHili iHAYCTpii; MpoBeleHHi MOJEeNIOBAaHHS CEPBICHOTO Mpolecy HaJaHHS IMOCTYTU
B rorejii i po3pobieHHi PyHKIIiOHATbHOI 6I0K-CXeMM CEPBiCHOTO MPOoILiecy MouIyri. BUCHOBKM.
V cTaTTi HAroJoIIeHO, IO HMHI Y 3B’I3KY 3i CIIPOILleHHSIM Bi30BOTO peskMMYy A0 KpaiH EBporieii-
cbkoro Coro3y st YKpaiHy MisKHapOIHWUI IiIOBMIA TYpM3M CTa€ Ie TpMBabIuBilmM. Aje Ha
cporopHi B YKpaiHi BimuyTHMIT 6pak abo 3HauHi 06MeKeHHS Y HaJaHHi TTOC/IYT TOTeIbHOI iHTY-
cTpii, BigcyTHicTb TOTENiB MiXkHapOAHOI KaTeropii Ta Maji o6¢csry iHBeCTHULIi 7151 OyaiBHUIITBA
HOBMX 3aK/aJiB IOCTMHHOCTI, HEIOCTATHIi CTymiHb iHGopMaTusaiii i BigcyTHicTh KamapiB mo-
cTaTHBOI KBamidikalii y ramysi rorebHOr0 rocrnogapcTsaa.

3a3HavyeHo, O Micis rigma-kKoHpepaHChe B YKpaiHCbKili Mepexi HioBUX TOTENiB IoJsrae
Y CIIPUSTHHI PO3BUTKY IiIOBOi TOCTMHHOCTI B YKpaiHi NUISTXOM HaJaHHST BUCOKOSIKiCHUX ITOCTYT
KOpITOpaTMBHMM KJIi€HTaM Ta iHo3eMHUM GisHecMeHaM. BBaskaeMo, 1110 pO3LIMPEHHS ITOCTYT T0-
TeJIbHOI iHayCTpii Ta 36ibIIeHHS KiJIbKOCTI Ti/IiB BMCOKOI KBastidikariii, 3ayiyueHnx 10 HagaHHS
TOC/IYT Y TOTEeIbHIN iHAYCTPii, CIpUsITYIMe PO3BUTKY FOTEIBHOIO TOCIIogapcTBa YKpaiHnm.

Knrouosi cnoea: rin-xkoHbepaHChe, AiJI0Ba TOCTUHHICTb, IiJIOBUIA TOTEJTb, TOAATKOBI ITOCTYTH.
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MUCCUSA THTA-KOH®EPAHCBE B PA3BBUTHHA JEJIOBOI'O TOCTEITPUMMCTBA
B COBPEMEHHOI1 YKPAVIHE

Ilenb McciemoBaHMs — ITPOAHAIM3UPOBATh MUCCUIO I'MIa-KOH(peEpaHCche B 06/aCTU pas-
BUTHS TOTIOJIHUTEIbHBIX YCIYT [eJI0BOr0 OTesisl B YKpauHe. MeToabl uccjiefoBaHMsI COUeTaloT
cucTeMaTU3auuio MHGopMalMu o repeyHe yOIyT THaa-KoHdepaHche M cpaBHEHME KBaamdu-
KaIlMOHHBIX TPeOOBaHMIT K COOTBETCTBYIOIIMM ITpodeccuoHanam Bo @paHuuu U B YKpauHe.
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HayuyHass HOBM3HA CTaTbM 3aK/IIOUYAETCS B BBISBAEHUM BO3MOXXHOCTEN pa3BUTUS LEI0BOrO
roCTEeNPUMMCTBA B YKpauHe 3a CYeT pacllypeHus YCIyT TOCTUHUYHOM UHAYCTPUN U YBETUUYEHUS
KOJIMYECTBA TMI0B BbICOKOI KBaIMMUKALIVN, IPUBIEUEHHBIX K OKa3aHUIO YCIYT B TOCTUHUYHOM
VMHIYCTPUN; MOJIETMPOBAHNY CEPBUCHOTO ITPOIIeCca MpeoCTaBIeHs YUTYTY Iia-KoH(pepaHche
B oTejie U pa3paboTKe GYHKIMOHAIbHOI GI0K-CXeMbI CEPBMUCHOTO Mpoliecca YOIy, BoIBOABI.
B craTbe oTMeuaeTcs, 4TO B HACTOsILee BpeMSI B CBSI3M C YIPOLIEHMEM BU30BOTO pexXuUMa
B cTpaHbl EBponerickoro Coro3a 1y YKpaHbl MEXIYHAPOLHbIN [eI0BOI TYpU3M CTaHOBUTCS
emie 6osee npuBIeKaTeabHbIM. OMHAKO B HACTOsIIIee BpeMsI B YKpauHe OIIYIIAaeTCsl HeIOCTaTOK
WIN 3HAUUTEJIbHbIe OTPAaHUYEHMUS] B MPELOCTaBIeHUN YUIYT TOCTUHUYHON MHIOYCTPUM, OTCYT-
CTBME OTeJIeil MEeXIYHapOIHO KaTeropuu M Majible 00beMbl MHBECTULIMI [JISI CTPOUTETbCTBA
HOBBIX 3aBeJ€HMI TOCTENPUMMCTBA, HEIOCTATOUHAS CTeleHb MH(OpPMAaTU3aluu U OTCYTCTBUE
Ka/IpOB BBICOKOI KBaMMUKALM B 006JIaCTY TOCTMHUYHOTO X03S/CTBa.

OTMeueHO, YTO MUCCHSI TUIa-KOH(PepaHChe B YKPaMHCKOM CETH IeJIOBBIX TOCTUHMUIIL 3aKJTIO-
4aeTcsl B COLENCTBUM Pa3BUTUIO LEOBOTO TOCTENIPUMMCTBA B YKpauHe MyTeM I[pefocTaBiie-
HMST BBICOKOKAYECTBEHHBIX YCOIYT KOPIOPATUBHBIM KJIMEHTAM M MHOCTPAHHBIM OV3HECMeHaM.
Cumuraem, 4TO pacliMpeHe YUIYT TOCTUHUYHOM UHAYCTPUU U YBeIMUYEHME KOINYECTBA TUA0B
BBICOKO# KBa/IM(pUKAIMM, TIPUBJIEUEHHBIX K OKA3aHUIO YCIYT B TOCTMHUYHOM MHAYCTpUM, OyaeT
CIIOCOOCTBOBATh Pa3BUTHIO TOCTMHUYHOTO X03S/CTBa YKPaMHBbI.

Knrouessle cnosa: rin-KoHpepaHche, AeJI0BOE TOCTENIPUMMCTBO, I€JIOBOI OTEJTb, TOTIOTHM-
TeJIbHbIE YCIYTU.
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